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ChatGPT,  developed by OpenAI,  has revolutionised natural language 

processing,  allowing users to engage in dynamic conversations with 

an AI-powered virtual assistant.  From professionals seeking 

productivity boosts to individuals seeking assistance in their  daily 

endeavours,  ChatGPT has quickly become an invaluable tool for 

South Africans from all  walks of l i fe.



This report presents the findings of our June 2023 survey that aimed 

to uncover the proportion of South Africans util ising ChatGPT,  their  

motivations behind its usage,  and the tangible benefits experienced 

in their  work and personal l ives.  




We also explore any concerns or reservations that respondents have 

regarding the potential  impact of ChatGPT at work and at home.



The importance of this research l ies in its abil ity to provide a holistic 

understanding of how ChatGPT is being harnessed across diverse 

industries in South Africa.  Through the lens of individuals working in 

dif ferent sectors,  we gain invaluable insights into the myriad 

applications and implications of this transformative technology.  

Whether you're a curious individual ,  a business professional ,  or a 

policymaker,  the findings of this report will  equip you with valuable 

perspectives on the impact of ChatGPT in South Africa.

Bridging the Language Barrier

METHODOLOGY



IOA implemented an online mixed-method (qualitative and 
quantitative) research survey with the support of its data 
collection partners InfoQuest and TrendER in June 2023.  





The findings presented in this report are a selection of key 
insights that have been drawn from IOA’s analysis of the survey 
data.  For more information on these and other insights from our 
research,  please contact info@inonafrica.com.

In this concise yet captivating 

report, In On Africa (IOA) 

unveils valuable insights 

gathered from a research survey 

conducted with more than 

3,000 working South Africans 

across various industries.

Welcome to this 
exploration of 
ChatGPT's impact 
on the lives of 
South Africans!

The survey was completed by 3,032  working  South  
Africans ,  of  whom 815  (27%)  met  the  criteria  to 
answer questions about ChatGPT i .e .  they were able 
to accurately define what ChatGPT is and they 
currently use or have previously used ChatGPT.

*This  introduction  was  composed  by  ChatGPT 

with  prompts  from  IOA's  research  team.


mailto:info@inonafrica.com
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*”Other” includes a wide range of industries with representation of <4% of the total sample. The most common of these 
are transportation/logistics (3.8%), public administration (3.7%), agriculture/forestry (2.5%), entertainment (1.9%), 
mining (1.5%), real estate (1.3%) and wholesale trade (1%).
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KNOW vs USE INDUSTRY




GENDER
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used ChatGPT
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37%
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42%




31%


 33%


 32%


 31%




37%



53%
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 - I don’t know enough about it      
 - I’ve never needed to use it       

- I don’t know what it does             

 - I am apprehensive / concerned about using AI

WHY HAVEN'T THE OTHER 62% USED CHATGPT?

Amongst those who have previously used ChatGPT, 
we then tested their understanding of what ChatGPT 
actually is, and 71% answered correctly.



It is these 822 respondents that we posed the more specific 
questions about ChatGPT in order to ensure the most 
accurate results.



DO THEY UNDERSTAND WHAT CHATGPT IS?


71%




50%




54%




52%




64%




54%




29%




29%




21%




44%




Respondents in ICT/Telecoms 
are far more l ikely to be 

aware of and to use ChatGPT.




AGE




Knows about ChatGPT Has previously used ChatGPT

Younger respondents are 
far more l ikely to be aware 

of and to use ChatGPT.
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Age

regularity of usage




IndustriesGender




HOW REGULARLY DO PEOPLE USE CHATGPT?

DO PEOPLE USE CHATGPT FOR WORK OR PLAY?

Admin & Support Services


Construction


Education


Financial Services


Healthcare


Hospitality & Tourism


ICT & Telecoms


Manufacturing


Professional Services


Retail

Work purposes Personal purposes Both work and personal Neither

0 20 40 60 80 100 

0 20 40 60 80 100 

Multiple times 
in a day

A few times 
in a week

A few times 
in a month

Once per 
month or 

less

Respondents aged 25-34 use ChatGPT much more regularly than others.


i

Total


Males


Females


18-24


25-34


35-44


45-54


55+








Regularly RARELY

18-24


25-34


35-44


45-54


55+




0 20% 40% 60% 80% 100%  0 20% 40% 60% 80% 100% 

Female


Male
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The large majority of people who make use  

of ChatGPT for work-related reasons believe 

that it has improved the quality of their work.

WHAT DO YOU USE CHATGPT 
FOR AT WORK?

SAMPLE THAT USE CHATGPT AT WORK

Improving writing


Helping with research/analysis


Creating content


Resolving common problems


Training and education


Answering client FAQs


Analysing data


Translating language

0 10% 20% 30% 40% 50% 60% 

27%




34%




36%




39%




40%




42%




43%




53%




HAS CHATGPT IMPROVED  
THE QUALITY OF YOUR WORK?

*Data is based on thematic analysis of open-ended responses to the question: “How has 
ChatGPT improved the quality of your work?” This question was only asked to respondents 
who indicated that ChatGPT has improved the quality of their work.

WORK QUALITY IMPROVEMENT

74%




20%



6%




Respondents’ answers across industries ranged  
from highs of +80% “Yes definitely” for Admin & Support 
Services, Hospitality and Financial Services, to lows  
of 50%-60% amongst Retail and Construction workers.

HOW?

HOW WORK HAS IMPROVED

80%


70%


60%


50%


40%


30%


20%


10%


0 

Increased speed, efficiency 
and productivity


Improved writing and 
grammar skills


The top-4 themes* that emerged 

from respondents’ answers on how 

ChatGPT has improved the quality 

of their work were:

64%




19%



13%


 11%




It simplifies the hard to 
understand stuff, breaks it 
down in a way that I understand.

I have more time to dedicate to 
other tasks, it has improved 
my efficiency and productivity 
and my response turnaround.

2


Able to perform 
complex tasks and 
problem solving


3


In the workplace, respondents most commonly 
use ChatGPT to improve their writing (53%),  
to help them with research/analysis (43%)  
and for creating content (42%).




Enhanced customer 
service and client 
support


4


1
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Yes definitely Yes probably No / Not sure



CONCERNS ABOUT HOW CHATGPT AND OTHER 
AI WILL AFFECT YOUR WORK IN THE FUTURE?

LEVEL OF WORKPLACE CONCERN

SAMPLE AVERAGE


Admin & Support Services


Construction


Education


Financial Services


Healthcare


Hospitality & Tourism


ICT & Telecoms


Manufacturing


Professional Services


Retail

16%




18%




23%




18%




13%




22%




18%




11%




12%




20%




21%




32%




37%




29%




35%




36%




18%




18%




29%




36%




20%




41%




0 10% 20% 30% 40% 50% 60% 

Concerns about automation, job losses 
and job disruptions across industry
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Financial Services
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Hospitality & Tourism



ICT & Telecoms



Manufacturing



Professional Services



Retail

0 10% 20% 30% 40% 50% 60% 70% 80% 

78%




77%




73%




72%




71%




71%




70%




64%




58%




53%




80%


70%


60%


50%


40%


30%


20%


10%


0 

Automation, job 
losses and job 

disruptions


Over-reliance on AI 
and undermining of 
human intelligence 

and creativity

Reduction of 
human interaction/

communication



Data privacy 
/security

16%




67%




6%


 4%




1
 2
 3
 4


WHAT CONCERNS YOU?

The top-4 themes* that emerged from respondents’ 

concerns about ChatGPT and other AI in the 

workplace were:

KEY CONCERNS ABOUT FUTURE WORKPLACE

*Data is based on thematic analysis of open-ended responses to the question: “Please tell us about your concerns regarding how ChatGPT and other artificial intelligence will affect your 
work?” This question was only asked to those who expressed concerns about ChatGPT and AI in the workplace.

I’m very 
concerned

I’m a little 
concerned

A lot of industries are now 
opting to take the Artificial 
Intelligence route, and that  
has led to many retrenchments.  
So my fear is to end up 
Unemployed.

Well, I am concerned that  
it will make us humans less 
creative hence reducing 
our ability to be creative 
once the AI is fully 
endorsed and in use by the 
masses across the globe.

ChatGPT is slowly replacing 
humans. It has all the 
information, we no longer need 
books for research. You can 
ask ChatGPT and it will have 

an answer to any question.
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The large majority of people who make use 

of ChatGPT at home/for personal reasons 

believe that it has improved the quality of 

their personal life.

WHAT PERSONAL TASKS 
DO YOU USE CHATGPT FOR?

SAMPLE THAT USE CHATGPT FOR PERSONAL TASKS

Getting ideas


Improving writing


Language learning and translation



Providing health advice


Financial management


Meal planning

Entertainment such as games, 
jokes and interesting facts

0 10% 20% 30% 40% 50% 60% 70% 80% 

17%




29%




30%




37%




47%




61%




70%




HAS CHATGPT IMPROVED THE 
QUALITY OF YOUR PERSONAL LIFE?

*Data is based on thematic analysis of open-ended responses to the question: “How has 
ChatGPT improved the quality of your personal life?” This question was only asked to 
respondents who indicated that ChatGPT has improved the quality of their personal life.

Personal life improvement

Yes definitely Yes probably No / Not sure

Respondents’ answers across age groups ranged 
from highs of 57%-59% “Yes definitely” amongst 
those aged 18-34, to lows of 28%-34% amongst 
those aged 45 and older.

HOW?

HOW PERSONAL LIFE HAS IMPROVED

40%


35%


30%


25%


20%


15%


10%


5%


0 

The top-4 themes* that emerged 

from respondents’ answers on how 

ChatGPT has improved the quality 

of their personal lives were:

40%



37%




20%


 19%



14%




Gives good ideas 
on how to lose 
weight. Gifting 
ideas. Tips on being 
more organised.

Speed, efficiency and 
time-management


2


Advisory, 
brainstorming 
and creativity


3


At home, respondents most commonly use 
ChatGPT to get ideas (70%), to help them 
improve their writing (61%) and for language 
learning and translation (47%).




Improving language 
and writing skills

Personal growth/
development and 
reflection

4
5


Enhance learning 
and problem-solving


1


55%




26%




19%




It simplifies the hard to 
understand stuff, breaks it 
down in a way that I understand.
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LEVEL OF PERSONAL LIFE CONCERN

I’m very 
concerned

I’m a little 
concerned

Concerns about the over-reliance on AI and 
undermining human intelligence and creativity

18-24


25-34


35-44


45+


Female


Male

0 10% 20% 30% 40% 50% 

32%




31%




38%




44%




34%




35%




35%


30%


25%


20%


15%


10%


5%


0 

Over-reliance on AI 

and undermining 

human intelligence 

and creativity


Automation and the 

related disruption 

due to job losses

Reduction in human 

interaction and the 

human aspects of life

Ethical consideration, 

privacy and security

Disinformation  

and discrimination 

19%




7%


 7%


 5%




34%




1
 2
 3


4
 5


WHAT CONCERNS YOU?
The top-5 themes* that emerged from 

respondents’ concerns about ChatGPT 

and other AI in personal lives were:

Less than a third of respondents who use ChatGPT 

in their personal lives expressed concern about 


how it or other AI will affect their personal 


lives in the future.

KEY CONCERNS ABOUT FUTURE PERSONAL LIVES

Humans are already 
disconnected by phones, 
how much more when 
virtual reality and 
artificial intelligence as 
the main tool run our lives?

It can become a dependency, 
over-relying on ChatGPT and 
suppressing our natural 
creativity and thinking ability.

I feel like it could take 
away from families. Take 
away conversations and 
just the need for people 
to figure things out on 
their own.

*Data is based on thematic analysis of open-ended responses to the question: “Please tell us about your concerns regarding how ChatGPT and other artificial intelligence will affect 
your personal life?” This question was only asked to those who expressed concerns about ChatGPT and AI in their personal lives.

CONCERNS ABOUT HOW CHATGPT 
AND OTHER AI WILL AFFECT YOUR 
PERSONAL LIFE IN THE FUTURE?
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IOA is one of the leading Africa-focused 
research, intelligence and publishing firms, 
based in Africa and solely focused on 
Africa - hence our name, “In On Africa”. 

Visit our website Contact us Follow us on social media

Our firm was founded in 2007 and offers a wide range of research 

and advisory services to guide clients in all industries and sectors 

across the entire African continent.



IOA aims to ‘connect Africa’s potential’ through the provision of 

world-class research and analysis that informs data-driven decision-

making to accelerate Africa’s development.

www.inonafrica.com info@inonafrica.com


This publication has been compiled by IOA f or public release, and presents a summary of key findings from IOA’s research on South Africans’ perceptions and use of ChatGPT across dif f erent industries.  While IOA believes that 
the inf ormation and opinions contained herein are reliable,  we do not make any warranties,  express or implied, and assume no liability f or reliance on or use of the inf ormation or opinions contained herein.
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This research publication was conceptualised  
and developed by  , with support  
from data collection partners  and 

In On Africa (IOA)
InfoQuest TrendER
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