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INTRODUCING IOA & VOICES UNITE

•

In On Africa (IOA) was founded in 2007 and is one of the leading research and publishing firms
focused solely on Africa, with headquarters in Johannesburg and presence +30 African countries.

•

IOA has become increasingly involved in research focusing on youth development and education,
with the mission of ensuring data-driven decision-making to inform and accelerate development.

•

Voices Unite will be the largest youth-focused digital research study in South Africa, aiming to
survey at least 30,000 youth across the country aged 18-34 to guide and inform real change.

THREE CORE CHALLENGES

The Voices Unite platform was conceptualised in
response to three core challenges that we believe are
largely responsible for hindering progress in youth
development efforts.

#1

CORE
OBJECTIVES:

#2

#3

#1

The lack of data-driven decision-making

#2

The lack of collaboration across stakeholder groups

#3

The lack of meaningful engagement with the youth

VOICES UNITE’S OBJECTIVES

A diverse network of South African and international companies, institutions and
organisations will collaborate on Voices Unite to achieve the following objectives:

1.

2.

3.

Unify

Facilitate

Inform

and empower SA’s youth
to become meaningfully
involved in the creation of
a better South Africa

more active, collaborative
engagement between SA
corporates, NPOs and
education institutions

data-based decisionmaking today to ensure a
brighter tomorrow for
SA’s youth

A PARTNERSHIP NEWORK AIMING
TO DRIVE CHANGE THROUGH
RESEARCH AND TECHNOLOGY

VOICES UNITE’S FOCUS & METHOD
•

•

Voices Unite will explore in detail the state of postschool education, skills development, job readiness
and youth unemployment.
It will also extend to student views and insights
around various topics, such as healthcare,
telecommunications, transport and financial services.

•

The research will be rolled out as a digital survey
platform accessible via computer and mobile phone
from January 2020 – including +500 questions.

•

Respondents will stand the chance to win various
prizes, on top of being part of a national movement
to unite the voices of South Africa’s future leaders.

Education

Student
Housing

Financial
Services

Voices Unite will
survey students on
their attitudes,
behaviours and
perceptions…

Media

A youth-driven digital platform for research,
job creation and youth empowerment

The Voices Unite digital platform will facilitate real-time, ongoing
engagement with South African youth – with more than 30,000
youth already signed up.
This platform will drive the conceptualisation and implementation
of youth development initiatives, policies and programmes across
the Voices Unite network.

Clothing

Transport

Entertainment

Food &
Beverages

What comes after the research?

Employment

Government

Technology
Healthcare

The following pages illustrate the current state of the Voices Unite platform.
Beta testing of the platform is taking place in November 2019.
The platform will be launched in January 2020.

CURRENTLY IN DEVELOPMENT
www.voicesunite.co.za

VOICES PARTNERSHIP NETWORK
Voices Unite aims to unite not only South Africa’s post-school students, but also key corporate, organisation,
institution and government stakeholders. These initial partners will be the foundation of a much larger
network, as the Voices Unite movement grows to revolutionise youth development in South Africa and,
ultimately, across Africa.
Below is a selection of the current Voices Unite partnership network.
We currently have more than 60 confirmed partners.

PARTNERSHIP BENEFITS
All members of the Voices Unite partnership network will be prominently positioned in our marketing campaigns,
enhancing their positions as key players in youth development efforts in South Africa. Our partnership network
will play central roles in this movement to revolutionise youth development.
Involvement as part of the Voices Unite network will include:
Access to exclusive data and insights from the largest-ever student-focused research study in South Africa
(+-500 questions).
Access to the Voices Unite platform and data dashboards, and the +30,000 students that will join the
platform through the research.
The inclusion of customised research questions on specific areas of interest to you, targeting predetermined sub-samples of youth based on your requirements.*
Receiving a tailored-made, in-depth intelligence reports covering key areas of interest to you and
your team, including detailed analytics and infographics.*
Prominent positioning through nation-wide Voices Unite marketing as a brand that wants to better
understand South African youth and have a positive impact.
The opportunity to explore collaboration with the Voices Unite partnership network – leading
corporates, education institutions, non-profits and government.
Influencing government and university policies and planning through the research results from the study
*Customised questions and reports for paying partners only. Inclusion of customised
questions only available to paying partners who sign-up before 30 November 2019.

Contact us to become a
Voices Unite partner!
+27 (0) 11 027 4027
info@inonafrica.com
www.inonafrica.com/voicesunite
146 Beyers Naude, Northcliff, Johannesburg

About
In On Africa (IOA)

IOA Overview
IOA was formed in 2007 with the goal of
becoming the global authority on
African affairs.
2007
Founded as
‘Consultancy Africa
Intelligence’

2019

2015

One of the top research and
intelligence firms in and focused
on Africa, with headquarters in
Johannesburg and presence in
over 30 African countries.

Headquarters:
146 Beyers Naude,
Johannesburg,
South Africa

Rebranded as
‘In On Africa'

+300 expert
consultants
More than 300 expert analysts, academics,
researchers, social scientists, strategists,
statisticians and editors who share their
tremendous passion for Africa.

+30
countries

Business

Economics

Politics

Society

A focus on all things African, ranging from
market attractiveness studies and competitor
intelligence to geopolitical and social research.

Our Philosophy – ‘Connecting Africa’s Potential’
“Our mission at IOA is to guide and
inform data-driven decision-making
with world class research and data
analytics, in order to accelerate
development in Africa. The relationship
between quality research, good
decision-making and development is
what ‘Connecting Africa’s Potential’ is
all about!”
Jonathan Mundell
CEO, In On Africa (IOA)

African Presence
•

IOA has consultant presence in 33 African markets and also maintains strong strategic partnerships
across the rest of the continent, with access to urban, peri-urban and rural areas.

Industry Coverage
•

IOA conducts B2C and B2B research and advisory projects not just across the African continent,
but also across most industries and sectors. Below are a selection of industries that we have covered
in recent projects:

Service Offerings
•

IOA’s four core competencies are key to it fast becoming Africa’s leading research, consultancy and
publishing firm:
1. Research

•

2. Analysis

3. Synthesis

4. Reporting

IOA’s consulting services span all industries and sectors of the African continent, including:
o
o
o
o
o
o
o
o
o

Commercial landscape analyses
Competitor intelligence
Consumer research
Due diligence investigations
Election monitoring
Feasibility studies
Geopolitical research
Industry analysis
Market attractiveness studies

o
o
o
o
o
o
o
o

Market sizing and trend analysis
Media analysis
Opportunity assessments
Partnership identification and facilitation
Reputation and brand equity studies
Risk assessments
Social research
On-going customised intelligence briefings (daily,
weekly, bi-monthly etc.)

Past and Present Clients
Testimonials

“IOA provided expert, efficient
and flexible market and
consumer research and analysis
services for a large-scale project
conducted across Southern
Africa […] Their insightful and
analytical reports have guided
the CIH group in our efforts to
strengthen our market position
in the region.”
Gida Nakazibwe-Sekandi,
Executive Director
Capricorn Investment
Holdings (CIH)

“IOA did a fantastic job at
collating market-related data to
enable our Executive team to
make informed strategy decisions.
It was a joy to work with the IOA
researchers – they are
exceptionally professional and the
translation and reporting on the
data was incredibly valuable. We
will definitely work with them
again"
Cassandra Potgieter,
Business Manager:
Executive Management at
Cliffe Dekker Hofmeyr (CDH)

“I have been very impressed
with the level of professional
insight and quality of the
monthly publications that
have been presented over the
past two years. Wellconstructed, concise and
pertinent to the overall
business and security
spectrum, thus clarifying
current situations on the
African continent.”
Sean Weston,
Security Operations
Coordinator, Halliburton

“I hereby highly recommend the
research and intelligence
services of In On Africa (IOA).
The research and analysis
conducted by IOA was expertly
implemented and results
informed Motorola Solutions in
the development of our future
strategies for Africa. IOA
delivered results above our
expectations in the project.”
Ricardo Gonzalez,
EMEA Strategy Director
Motorola Solutions Germany
GmbH

“A key research partner for
Interbrand Africa across
many clients and markets, In
On Africa (IOA), has proven
time and again that there is
simply no substitute for
smart, and IOA has this in
buckets. We certainly look
forward to our ongoing
relationship within
Interbrand Africa and our
extended Intergroup
companies.”
Doug de Villiers,
Group CEO
Interbrand Africa

www.inonafrica.com
info@inonafrica.com

